hEKLTHIZESH
HREBFAZEIRS

An R3 Report in Association with WBY
RE=BX SR 2 ik




quisition Method
\ 3-3 QA TSI ARI S BIKOLIFA41A
System
/ 3-4 % Case Studies \

NN
N

- (N

PREFACE

HREERSEHNBEATLIZET FE , EEXTFaERN | ukEhi  GEREERZAE TR
WEARRIMHIAMAL , mET—H7ER , REHWABEAERENESGRE. JIREFEHR
TIMMEASABRE , hmRKEARTREMFBNSK | BEERNS. EH. RE. &% =
&R, BT BHNEEK , IFMAE— Ea MARERE | ERmAOZX , ERSTE.
SEFMANEAEHNA , 5K, BUMEREIEZEE | DXBFR  RELANERE X
ENAS W BIMABFNZBF IR ?

{ESIRESLEREN/KOLE T R ERAVRSZEHUE | ITFERM =AU SRME AR , £
ERMT EBRERSEHEMERIRR GHRIER , BILKBEREDEMAR , SZHRIONZE
HRIXFRAIRNVERIREAIFERSIRE. BEFTUSSRATRETFaZ—RES | =
HIE T AR2021HEKOLTZAR T, MREEEHXEFTE—HMSEER | IMLAREFF
Bt EEAURERISAIE I AR TFENEHRITE | BITSMERDER SHEMURRIEE | LU
B EREAHENAEERFNHE SR SHRERIER.

BR
TABLE OF CONTENTS

hEIKOLE$HTH17E % Overview of China KOL Marketing

1-1 THipEKOLEHIGREE KOL Marketing Investment Trends

1-2 THRKOLES., WS ARRRLARTLE Top KOL Platforms Business Performance and
Strategies

1-3 E4STH ( KOL/KOC ) B4, ETAREIEERIAR KOL/KOC Classification; Latest Trends

and Insights

KOL:ZE5EERFCIRRG S KOL Operation Flow and Agency Ecosystem
2-1 J3[)EZEZS China KOL Ecosystem Evolution in 3 Phases
-2 HYEHFAIRYEREEFN{/ER The KOL Collaboration Model - The Role for
Agéncies & Organizations
2-3AREHENZ T RNIBERIXE The Fragmented Cost Structure and Risk in Cost Efficiency &

Transparency
2-4 =5 E Case Studies

Measurement Metrics

KOLZRI T (L
3-1 EiZISFRRNS Summary of Market Practices in KPl & Measurement

32 EEEHEHRE N IUERETT, Improve the Completeness in Measurements and Data

< How to Build a Lasting and Scientific KOL Evaluation

ya




REKILEHTHIAE %
OVERVIEW OF CHINA KOL MARKET

1-1 HipEKOLEHIRFEE
KOL MARKETING INVESTMENT TRENDS

I"EEKOLThigig A R4
SUMMARY OF KOL MARKET INVESTMENT FOR MARKETERS

KOLMZHEISHRIEK | KOLABREHIREESZ SEXRTESMERA
2T\ REE H BEFEHEEE , SSURE T SEDIZIRIER
HRZFEREBOE  BEK. AoHFs "ERERL"

RMAEEERRIB MR  REEGHLASTH

ONONONBONO

KOLEENMFESTT , BARNSAER




DRIVING TRANSFORMATION FOR MARKETERS & THEIR AGENCIES
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KOL MARKET SEES A STEADY GROWTH WHILE GAINING
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ALL CATEGORIES ARE FOCUSING ON KOL MARKETING WHILE

THE BEAUTY AND CPG AS THE TOP SPENDING CATEGORY
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